


..CONTINUED complex into a fantasy palace,
a place that never existed—or always did, in our
imaginations. And, says company president and
CEO Trisha Wilson, “We were credited in the
African media for ‘changing the face of design’
in Africa. We challenged small manufacturing
facilities in the bush to step up to the place in
producing our firm’s custom furniture pieces. In
a lot of ways, we taught them how to stretch their
abilities.” The South Africa experience also was a
turning point for Wilson, who was so moved by
the country and its needs, she started The Wilson
Foundation, a nonprofit that supports education
and health programs for children, primarily in
South Africa. “I find myself spending as much
time as I can here in South Africa,” she says.
“This country truly speaks to my soul.” Wilon ¢
Associates, 214.521.6753 or www.wilsonassoc.com;
The Palace of the Lost City hotel, www.lhw.com,
1.800.745.8883.

INTERPLANETARY POSH

Been everywhere? Not yet. Strong Travel
Services can take you farther than you ever
imagined—they’re accredited to book you onto
Virgin Galactic Space flights, scheduled to begin
commercial service around 2010. On a more
terrestrial level, says president Jim Strong, his
clients are into multi-generational travel. One
of his faves for bookings is Four Seasons Resort
Punta Mita, an isolated resort on a spectacular
stretch of Mexico’s Pacific Coast. Here, you may
rent a six-bedroom suite on the beach, where a
chefand butler will keep your family comfortable
while akids’ program and winding-river pool will
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keep them entertained. Strong Travel Services,
www.strongtravel.com. 214-361-0027.

WATER RIGHTS!

Deborah Forrest, principal of hotel design firm
ForrestPerkins, knows luxury hotels from
the bones up—she’s redone such venerable
properties as the turn-of-the-century Empress
Hotel in Victoria, British Columbia, Dallas’
own Stoneleigh Hotel, the Ritz-Carlton, Marina
Del Rey and designed new properties such as
the JW Marriott Hill Country Resort in San
Antonio, currently under construction. When
it comes to her ultimate travel experience, it’s
all about water, the bath, to be precise. One
of her favorite getaways is the Hermitage Hotel
in Nashville (which showcases her design, of
course), where a bath concierge will draw your
bath, scent it with essential oils, strew rose petals
and serve Champagne for your soak. “Think
about it—you're traveling, youre really tired,
you get into your room kind of late you see this
great tub—ijust think about sinking into it,”
says Forrest. “I don’t take baths at home, but I
do when I travel.” ForrestPerkins, 214.953.2210,
or www.forrestperkins.com; The Hermitage Hotel,
888.767.9687 or www.thehermitagehotel.com.

AH-ZONE ALERT

How do you top yourself? Dallas-based Rosewood
Hotels & Resorts has some of the world’s loveliest
hotels in its portfolio, including the Mansion on
Turtle Creek and the Inn of the Anasazi in Santa
Fe, as well as properties under development in
Costa Rica, Dubai and San Miguel de Allende.

DESTINATION FASCINATION 1. Luxe travel industry
leaders Nancy and Jim Strong. 2. One of the Strongs’
favorite recommedations is the Capella ultra luxury
hotel chain. Shown, Capella Singapore. 3. Private dining
room in a Deer Valley, Utah member property of The
LUSSO Collection.

Now it also has Sense, A Rosewood Spa, open in
three locations and this month in The Carlyle in
New York City and ultimately in every Rosewood
property worldwide. Although service and spa
menus will be consistent across properties, like the
hotels, Sense spas will reflect their environment.
“We’re all in danger of having these things feel
or look the same,” says Rosewood COO Bob
Boulogne. “These are things that just money can
buy, so that playing field is starting to level. We
have to give them a ‘wow’ experience. It’s all about
people and services.” Rosewood Hotels & Resorts,
888.767.3966 or www.rosewoodhotels.com. m





